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The Discovery Worksheet will help you better understand what people need to access on your website.



1. List Goals for New Website

Use this area to list and prioritize the overall goals for the website. What specific things are you trying to accomplish through the website? 

1. Example: Boost membership to my organization.
2. Example: Increase awareness on campus of the services my organization provides.

2. List and Prioritize User Needs

Use this area to list and prioritize the needs that people come to your organization to address, as well as steps to meet each need. This should NOT be a list of existing content. For example, use verbs to describe what users are trying to accomplish.


1. Example: As a WVU alum, I am looking for info on how to join my local alumni chapter, so that I can connect with other alumni.

Steps to meet this need:
1. Example: Have a prominent callout on the Home page where users can search for alumni chapters in their state. Have a secondary call to action to Browse All Chapters.
